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RETAIL BUSINESS is a monthly journal concerned with consumer goods markets and marketing in the UK. Its 
reports and features contain the results of original research into all aspects of the subject and also collate existing 
material, from a wide range of sources, in a convenient and readily accessible form. 


A continually expanding and up to date reference library is 


provided, which is an invaluable source of market 


information to all concerned in consumer goods markets. Each issue contains a Trade Review, a Product Review and 
3 Special Reports on different consumer markets. From time to time shorter, updating reports are published as well as 
a quarterly Economic Review, Technology Review and company profiles. 


Key to features 


Trade Review 


Each month this feature examines one main retail 
sector, eg mail order, self-serivce grocers and 


supermarkets, hardware and ironmongery. Each retail 


sector is covered once a year and there is an annual 


review of retailing as a whole, published in April each 


year. 


Index of Trade Reviews 


Month Sector 

January Clothing and Footwear 

February Furniture Shops 

March Hardware and Ironmongers 

April Annual Review of Retailing 

May Cooperatives 

June Confectioners, Tobacconists and 
Newsagents, Booksellers and Stationers 

July Mixed Retail Businesses 

August Mail Order 

September Chemists and Photographic Shops 

October Consumer Durable Shops 

November Grocers and Supermarkets 

December Specialist Food Shops 

Special Reports 


All unclassified reports are Special Reports. The 
majority are detailed profiles of a consumer goods 
market showing its size, composition, distribution, 


pricing, promotion and growth trends. Others analyse 


aspects of retailing and marketing methods. Over 30 


Special Reports are published every year, each with an 


average length of some 3,000 words. 


Product Review 


This feature examines each product sector at six monthly 
intervals, providing regular information on production, 


consumption, consumer spending and short term 


prospects. 


Index of Product Reviews 


Month 


January 


February 
March 
April 


May 
June 


July 


August 
September 
October 


November 


December 


Subject 


Clothing, Footwear and Household 
Textiles 


Furniture and Leisure Goods 
Chemists’ and Household Goods 


Domestic Appliances and Sound 
Equipment 


Food 
Alcoholic Drink and Tobacco 


Clothing, Footwear and Household 
Textiles 


Furniture and Leisure Goods 
Chemists’ and Household Goods 


Domestic Appliances and Sound 
Equipment 


Food 
Alcoholic Drink and Tobacco 


Economic Review 


These appear quarterly in February, May, August and 
November each year and examine the economic 
prospects for up to five years ahead with special 
emphasis on trends in consumer spending and retail 


sales. 


Technology Review 


A quarterly feature appearing in the March, June, 
September and December issues, the review examines 
the impact of new technology developments on retail 


sectors. 
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Key to issue numbers 
203 January 1975 251 January 1979 299 = January 1983 
204 + February 1975 252. February 1979 300 February 1983 
205 March 1975 253. + March 1979 301. March 1983 
206 April 1975 254 April 1979 302 April 1983 
207 May 1975 255 May 1979 303 May 1983 
208 June 1975 256 June 1979 304 June 1983 
209 July 1975 257 July 1979 305 July 1983 
210 August 1975 258 August 1979 306 = August 1983 
211 September 1975 259 September 1979 307 September 1983 
212 October 1975 -260 October 1979 308 October 1983 
213. November 1975 261 = November 1979 309. November 1983 
214. December 1975 262 December 1979 310 December 1983 
215 January 1976 263 January 1980 311 January 1984 
216 February 1976 264 February 1980 oz February 1984 
217. ~=March 1976 265 March 1980 313. = March 1984 
218 = April 1976 266 = April 1980 314 April 1984 
219 May 1976 267 May 1980 aL May 1984 
220 June 1976 268 June 1980 316 June 1984 
221. ~= July 1976 269 = July 1980 317. — July 1984 
222. August 1976 270 August 1980 
jibe September 1976 Zil September 1980 
224 October 1976 272 October 1980 
225 November 1976 273 November 1980 
226 December 1976 274 December 1980 
227 January 1977 275 January 1981 
228 February 1977 276 February 1981 
229 March 1977 277 March 1981 
230 = April 1977 278 ~— April 1981 
231 May 1977 279 =May 1981 
232 June 1977 280 June 1981 
233 July 1977 281 July 1981 
234 August 1977 282 August 1981 
235 September 1977 283 September 1981 
236 October 1977 284 October 1981 
20 November 1977 285 November 1981 
238 December 1977 286 December 1981 
239 January 1978 287. January 1982 
240 February 1978 288 February 1982 
241 March 1978 289 March 1982 
242 April 1978 290 April 1982 
243 May 1978 291 May 1982 
244 June 1978 292 ~=June 1982 
245 July 1978 293 = July 1982 
246 August 1978 294 August 1982 
247 September 1978 295 September 1982 
248 October 1978 296 October 1982 
249 November 1978 297 November 1982 
250 December 1978 298 December 1982 


Photo copies of 
out-of-print issues 


Issues 1-290 are out of stock. 


Photo copies of articles or issues that are out of print 
can be obtained from the Subscription Department, 
Reference Retail Business Back Numbers, Spencer 
House, 27 St. James’s Place, London SW1A INT. 


Marketing in Europe 


a marketing service 


This monthly publication provides independent and 
detailed analyses of markets for specific consumer 
products and services in Europe in the same manner as 
Retail Business covers the UK. Systematic assessments 
are made of the factors affecting consumer spending 
against a background of the general business climate. 
The publication deals primarily with the EC countries, 
although EFTA and other European markets are also 
covered. 


Each issue contains the following: 


Statistical Information Population, area, national 
income and exchange rates for EEC member states. 


Trade Review and Forecast Inter-country comparisons 
are made of the main consumer product groups on an 
annual basis, with details of trends in consumption, 
market shares, distribution, packaging, prices, etc. 


Special Reports (three in each issue) These reports 
analyse markets for specific products and aspects of 
marketing them, both in individual countries, and, 
from time to time, on a comparative basis. Each report 


Off-prints of Retail 
Business reports 


Many subscribers find that off-prints of Retail Business 
Special Reports are of great value to their organisation, 
eg for issue to the sales force, general issue at head 
office, issue to all shops in the chain etc. 


Reprints are an economical way of acquiring Retail 
Business articles in bulk, and an individual quotation 
will be made on request. The minimum is 30 copies. 


For further details, please contact the Business 
Director. 


concludes with a forecast of the market’s future 
development. The trends in other European markets 
and in the UK are indicated briefly. 


Subscriptions 


£175 (US $380) for 12 monthly issues and index. 
£90 (US $200) for a subscription to one of the three 
product groups covered four times each year. These 
are (a) food, drink, tobacco; (b) clothing, furniture, 
leisure goods; (c) chemist goods, household goods, 
domestic appliances. 


A subject index and further details may be obtained 
from: 


The Economist Intelligence Unit Ltd, 
Spencer House, 27 St James’s Place, 
London, SW1A INT, England 
Telephone 01-493 6711 


Alphabetical index 


Lists Special Reports omitting Economic Reviews 


Adhesives: (DIY Part 3) 


Air Fresheners 


Alcoholic Drink: Distribution of 
Audio Equipment (Part 1) 

— (Part 2) 
Audio Products (Part 1) 

— (Part 2) 

— (Part 3) 


Baby Foods 

— (Part 1) 
— (Part 2) 
Bacon 

—and Ham 

Baked Beans 
Bakeware 

Bath Additives 
Batteries: Dry Cell 


Bed Linen 


Beef: Meat (Part 2) 
Beer 

— (Part 1) 

—  (Part2) 


Bicycles 


Biscuits 

Blankets: Electric 
—: and Duvets 
Book Clubs 
Books Paperbacks 
—: Retailing 


Bottled Mineral Waters 
Brandy and Liqueurs 


—: and Dark Rum 
Bread 


Breakfast Cereals: Ready-to-Eat 


Home Brewing 


Butter and Margarine 


Issue 


301 
277 
271. 
210 
211 
251 
ae 
253 


Nov 75 
Aug 81 
Sep 81 
Mar 78 
Mar 82 
Dec 82 
Jun 80 
May 77 
Jan 78 
July 81 
Mar 77 
Oct 81 
Oct 81 
Dec 76 
Jan 80 
Feb 80 
Feb 84 
Mar 84 
Jun 77 
Apr 82 
Mar 78 
Aug 83 
May 80 
Nov 81 
Jan 80 
Apr 82 
May 82 
Jun 83 
Aug 80 
Jun 84 
Jun 76 
Oct 82 
Dec 77 
Feb 81 
Jun 79 
Jul 76 
Dec 80 
Jan 84 


Cakes 
—: and Pastries 
Hand-held Calculators 


Camping Equipment 


Canned Fish 

Canned Fruit 

Canned Meat 

Canned Vegetables 
—: Baked Beans 

Car Entertainment: In- 


Car Hire: Selfdrive 

Car Parts Retailing 
Caravans 

Carbonated Soft Drinks 


Cards: Greeting 


Carpentry Materials (DIY Part 4) 
Carpets 

Cash and Carry Wholesaling (Part 1) 
—(Part2) 


— (Part 1) 
— (Part 2) 
Catering: Annual Review of 


Ceramic Tiles (DIY Part 3) 
Cereals: Ready-to-Eat Breakfast 


Cheese: Natural 


Chicken: Meat (Part 5) 

China, Pottery and Glass Tableware 
— (Part 1) 

— (Part 2) 

Chocolate Confectionery 


Cider 


Cigarette Lighters 
Cigarettes and Cigars 

and Hand Rolling Tobacco 
Cigarettes 

Cigars 


Cinemas 
Cleaning Products 


Clothing: Sports, and Footwear 
Coffee ‘. 


Issue Date 

246 Aug 78 
301 Mar 83 
245 Jul 78 
302. =Apr 83 
228 Feb 77 
293 Jul 82 
259 Sep 79 
247 Sep 78 
279 May 81 
249 Nov 78 
298 Dec 82 
245 Jul 78 
280 Jun 81 
247 Sep 78 
277 Mar 81 
294 Aug 82 
214 Dec 75 
251 Jan 79 
293 Jul 82 
273 Nov 80 
aiF Jul 84 
302 = Apr 83 
259 Sep 79 
301 Mar 83 
225 Nov 76 
226 Dec 76 
248 Oct 78 
274 Dec 80 
306 Aug 83 
307 Sep 83 
220 Jan 76 
238 Dec 77 
255 May 79 
270 Aug 80 
301 Mar 83 
238 Dec 77 
276 Feb 81 
210 Aug 75 
261 Nov 79 
287 Jan 82 
296 Oct 82 
297 Nov 82 
233; ) Sep 7] 
272 Oct 80 
312 Feb 84 
254 Apr 79 
311 Jan 84 
257 Jul 79 
262 Nov 79 
242 Oct 75 
265 Mar 80 
215 Jan 76 
287 Jan 82 
253 Mar 79 
308 Oct 83 
242 Apr 78 
309 Nov 83 
299 Jan 83 
213 Nov 75 


Issue Date Issue Date 
—_ 244 Jun 78 Distribution: The Mechanics of 
— 289 Mar 82 —(Part1) 215: Jan? i6 
—: Filter Machines 310 Dec 83 —/(Part2) 217. Mar 76 
Concentrated Soft Drinks 214. Dec 75 Do-it-Yourself 
Confectionery: Chocolate 235 Sep 77 — (Part 1) Paints and Wallpaper 299 Jan 83 
— 272 Oct 80  — (Part 2) Tools: Hand and Power 300 ~=Feb 83 
_ 312 Feb 84  — (Part 3) Materials: Fillers, Adhesives 
—: Sugar 237 Nov 77 Ceramic Tiles, Insulation 301 Mar 83 
— 273 Nov 80 — (Part 4) Carpentry Materials and 
— 313. Mar 84 Self Assembly Furniture 302 Apr 83 
Consumer Credit Bill 221 Jul 76 -— (Part 5) Market Overview and 
Contraceptives 210 Aug 75 Distribution 303 =May 83 
Cookers 218 Apr 76 Domestic Appliances: 
—_ 275 Jan 81  —:Cookers 218 Apr 76 
Cooking Oils and Fats 244 Jun 78 _— 275. + Jan 81 
Cookware 267 May 80 —-: Dishwashers 232° 7 Juere 
Cosmetics: (Part 1) Lips, eyes, nails 234 =Aug 77 — 281 Jul 81 
— (Part 2) Skin Make-up 235) sSep*77  —: Freezers 232 ~ Jue 
—: (Part 3) Face-care Products 236 Oct 77 — 274 Dec 80 
—: (Part 4) Perfume 236 Oct 77 #—: Refrigerators 233. /sJuleae 
—- {Part 1) Skin-care Products 317 Jul 84 —_ 289 Mar 82 
Cream 262 Dec 79 —:Small 310 Dee ss 
Credit Bill (Consumer) 221) 7? Jak e716 — 311 Jan 84 
Credit Cards 264 Feb 80 —: Washing Machines 222 Aug 76 
= 308 Oct 83 _ 262 Dec 79 
Crisps: Potato 243. May 78 —and Dryers 313. Mar 84 
— 297 Nov 82 Domestic Heating Appliances Special Feb 82 
Curds: Fruit 278 “Apr 81 Domestic Lighting 250 Dec 78 
Cutlery: Table 269 Jul 80 Domestic Power Tools 280 Jun 81 
Dress Fabrics 211 Sep 75 
Drink in the UK Special Oct 80 
Drinkware: Glass 252°" Feber 
Dry Cleaners and Laundries 228- “Feo a7 
Dryshavers 290 Apr 82 
Duvets and Blankets 285 Nov 81 


Decorating Products: 
Paint and Wallpaper (DIY Part 1) 299 Jan 83 
Fillers and Sealants (DIY Part 3) 301 Mar 83 


Adhesives (DIY Part 3) 301 Mar 83 

Cermaic Tiles (DIY Part 3) 301 Mar 83 

Insulation (DIY Part 3) 301 Mar 83-~ Eggs 229 Mar 77 
Deep Fat Fryers 3114'tJani $4 = 288 Feb 82 
Delicatessen Meat 217. Mar 76 _~ Electric Appliances: Prospects for 
Denture Cleaners. 231 May 77 Growth 256 Jun 79 
— 273 Nov 80  —:Small Domestic (Part 1) 310 Dec 83 
Dental Hygiene 275 Nov 80 —(Part2) 311 Jan 84 
Deodorants 293 Jul 82. Electric Blankets 267 May 80 
Department Stores: Future of 258 Aug 79 Electric Kettles 311 Jan 84 
Desserts: Convenience 234. Aug77 _~ ElectricShavers 239» «anys 
= 205 qee Tul 83.) 290 Apr 82 
Dishwashers 227 Jan 77 ~ Extracts: Meat and Vegetable 268 Jun 80 
pa 281 Jul 81 Eye Make-up 234 = Aug 77 
Dishwashing Products 240 Feb 78 
— 305 Jul: 83 
Disinfectants: Household 254 Apr 79 
Disposable Nappies 299. Jan? 83 
Distribution of Alcoholic Drink 271 Sep 80 : 
Distribution of DIY Pfoducts Fabrics: Dress 211. “Sepa 

(DIY Part 5) 303 May 83 —: Furnishing 214 + Dec 75 
Distribution Selling: Food Face Creams and Skin Care Products 236 Oct 77 


Brokers and 190 Dec 73 Face Powder and Make-up 235 Sep 77 


Issue 
Fillers and Sealants (DIY Part 3) 301 
Filter Coffee Machines 310 
Fish: 
—: Canned 258 
—: Wet 234 
Floorcoverings: Resilient 302 
Flour 252 
— 305 
Flowers: Cut 209 
Food Broking: Prospects for ol2 
Food Processors 249 
_— 316 
Footwear 254 
— 280 
— 309 
—: Sports, and Clothing 299 
- Fortified Wines (Part 1) 222 
— (Part 2) 224 
_ 267 
Freezers 232 
— 274 
Freezer Centres 276 
Fresh Fruit and Vegetables 
—: Marketing of (Part 1) 259 
— (Part 2) 260 
Fresheners: Air ay, 
Frozen Food 227 
— (Part 1) 271 
— (Part 2) 272 
Fruit: Canned 247 
Fruit Curds; Jam and Marmalade 278 
Fruit Juices 215 
-- 255 
— 303 
Fruit and Vegetables: Fresh 
—: Marketing of (Part 1) 259 
— (Part 2) 260 
Furnishing Fabrics 214 
— (Part 1) 314 
— (Part 2) 315 
Furniture: (Part 1) 237 
— (Part 2) 238 
—: Kitchen (Part 1) 223 
— (Part 2) 224 
—: Market Trends 275 
—: Self-Assembly (DIY Part 4) 302 
Future of Department Stores 258 


Games and Sports Equipment (Part 1) 297 
— (Part 2)298 
Garden Chemicals 270 
General and Special Interest Magazines 294 
Gin: Spirits (Part 2) 269 
—_ 315 
Glass Drinkware : pase) 
Glass Tableware 297 


Gravy Products 268 


Nov 82 
Dec 82 
Aug 80 
Aug 82 
Jul 80 
May 84 
Feb 79 
Nov 82 
Jun 80 


Greeting Cards 

Grocery Products: Trends in 
Marketing 

Grocery Trade: Sales Promotion in 


Hair Care Appliances 

—: Products (Part 1) 

— (Part 2) 

— (Part 1) 

— (Part 2) 

Hairdressers 

Ham and Bacon 

Hand and Power Tools (DIY Part 2) 
Hand-held Calculators 


Hand Rolling Tobacco 
Health Foods 

Heating: Central 

—: Domestic Appliances 
Herbs, Pepper and Spices 


Holidays: Camping Equipment 
—: Caravans 

Hollow-ware 

Home Brewing 

Home Freezers 

Honey 

Honey, Jam and Marmalade 
Hosiery: Women’s 


Household Medicines (Part 1) 
— (Part 2) 

— (Part 1) 

— (Part 2) 

Household Polishes 
Household Disinfectants 
Houseplants 


Ice Cream 


In-Car Entertainment 


Indoor Plants 
Instant Coffee 


Insulation (DIY Part 3) 


Jam and Marmalade 


Issue Date 

273 Nov 83 
Sif Jul 84 
251 Jan 79 
252 Feb 79 
256 Jun 79 
247 Sep 78 
248 Oct 78 
291 May 82 
292 Jun 82 
230 Apr 77 
289 Mar 82 
300 Feb 83 
245 Jul 78 
302. = Apr 83 
288 Feb 82 
213 Nov 75 
Special Feb 82 
228 Feb 77 
266 Apr 80 
228 Feb 77 
293 Jul 82 
294 Aug 82 
267 May 80 
256 Jun 79 
274 Dec 80 
282 Aug 81 
230 Apr 77 
229 Mar 77 
98/9 Mar 81 
249 Nov 78 
250 Dec 78 
295 Sep 82 
296 Oct 82 
243. May 78 
254 Apr 79 
9 | Sep 80 
261 Nov 79 
304 Jun 83 
245 Jul 78 
280 Jun 81 
271 Sep 80 
244 Jun 78 
289 Mar 82 
301 Mar 83 
230 Apr 77 


—: and Fruit Curds 
Jeans 
Juices: Fruit 


Kettles: Electric 

Kitchen Furniture (Part 1) 

— (Part 2) 
Kitchenware: Part 1, Cookware 
Knitwear 

— Market by Sector 


Lager 

—: Beer (Part 2) 

Lamb and Mutton: Meat (Part 3) 
Laser Scanning at the Checkout 
Launderettes 

Laundries and Dry Cleaners 


Lighters: Cigarette 


Lighting (Domestic) 

Lipstick 

Liqueurs and Brandy 
Liqueurs and Speciality Spirits 
Liquid Milk (Part 1) 

— (Part 2) 

— (Part 1) 

— (Part 2) 

—(Part 1) 

— (Part 2) 


Mazazines: 

General and Special Interest 
—: Trade and Technical 

—: Women’s 

Margarine and Butter 


Marketing of Grocery Products: 
—Trends . 

— Promotion 

Marmalade: and Jam 

—: and Fruit Curds 


311 
PEL) 
224 
267 
223 
226 


213 
264 
285 
284 
316 
228 
237 
307 
257 
261 
250 
234 
270 
317 
218 
219 
281 
282 
315 
316 


294 
295 
203 
221 
274 
oil 


251 
252 
230 
278 


Jan 84 
Sep 76 
Oct 76 
May 80 
Sep 76 
Dec 76 


Nov 75 
Feb 80 
Nov 81 
Oct 81 
Jun 84 
Feb 77 
Nov 77 
Sep 83 
Jul 79 
Nov 79 
Dec 78 
Aug 77 
Aug 80 
Jul 84 
Apr 76 
May 76 
Jul 81 
Aug 81 
May 84 
Jun 84 


Aug 82 
Sep 82 
Jul 82 
Jul 76 
Dec 80 
Jan 84 


Jan 79 
Feb 79 
Apr 77 
Apr 81 


Meat: Canned 

Meat: Delicatessen 

Meat (Part 1): Market Overview 
— (Part 2): Beef 

—  (Part3):Lamb 

— (Part 4): Pork 

— (Part 5): Poultry 

Meat and Vegetable Extracts 
Mechanics of Distribution 

— (Part 1) 

— (Part 2) 

Medicines: Household (Part 1) 
— (Part 2) 
Men’s Outerwear 

— (Part 1) 

— (Part 2) 

— (Part 1) 

— (Part 2) 

Men’s Toiletries 

Milk: Liquid (Part 1) 

— (Part 2) 

—(Part 1) 

— (Part 2) 

— (Part 1) 

— (Part 2) 

Mineral Waters: Bottled 
Motorcycles and Mopeds 
Mustard, Salt and Vinegar 
Mutton and Lamb: Meat (Part 3) 


Nail Varnish 

Nappies: Disposable 

Natural Cheese 

Newspapers ; 
Non-Carbonated Soft Drinks 
Nursery Market 

Nursery Equipment and Prams 
Nuts: Processed 


Oils and Fats: Cooking 
Olive Oil 
Men’s Outerwear 


Packaged Instant Desserts 


Issue Date 

279 ~=May 81 
217 Mar 76 
283 Sep 81 
284 Oct 81 
285 Nov 81 
286 Dec 81 
287 Jan 82 
268 Jun 80 
215 Jan 76 
217 Mar 76 
249 Nov 78 
250 Dec 78 
pA | Sep 75 
269 Jul 80 
270 Aug 80 
308 Oct 83 
309 Nov 83 
240 Feb 78 
218 Apr 76 
219 May 76 
281 Jul 81 
282 Aug 81 
315 May 84 
316 Jun 84 
304 Jun 83 
295 Sep 82 
292 Jun 82 
285 Nov 81 
234 Aug 77 
299 Jan 83 
210 Aug 75 
261 Nov 79 
233 sul 7. 
D5, Jul 79 
Special Feb 78 
292 Jun 82 
276 Feb 81 
310 Dec 83 
244 Jun 78 
278 Apr 81 
211° Sepeys 
269 Jul 80 
234 Aug 77 


Paint 

Paint and Wallpaper 
(DIY Part 1) 

Paperback Books 

Pasta 


Peppers, Spices and Herbs 


Perfume and Cologne 
Pet Foods 


Photography: UK Market for 
Pianos 
Pickles and Sauces 
_—and Salad Dressings 
Pipe Tobacco 
Plants: Indoor 
Plastic Money 
Polishes: Household 
Pork: Meat (Part 4) 
Pot Plants 
Pot Snacks 
Potato Crisps 
Pottery and China Tableware 
Poultry: Meat (Part 5) 
Power Tools: Domestic 
—and Hand Tools (DIY Part 2) 
Prams and Nursery Equipment 
Prepared Pet Food 
Preserves 
Progress in Scanning at the Checkout 


Promotion: In the Grocery Trade, Sales 


Prospects for Food Broking 


Radios: Audio Equipment (Part 1) 
Razors: Wet Shaving Products 
Ready-to-Eat Breakfast Cereals 


Record Players: 
Audio Equipment (Part 2) 
Records and Tapes 


Refrigerators 

Resilient Floorcoverings 
Retailing: 

—: Car Parts 

—: inthe US 

Rum: Spirits (Part 2) 
Rum: White 

—: Dark and Brandy 


Issue Date 

305 = Jul 83 
225. Nov 76 
299 Jan 83 
290 Apr 82 
219 May 76 
291 May 82 
228 Feb 77 
266 Apr 80 
260 G- Gets F7 
23ee. Sunt 
265 Mar 80 
306 =Aug 83 
Special Oct 79 
zeae Jala76 
236? OctAw7 
294 Aug 82 
303. May 83 
271 Sep 80 
308 Oct 83 
243. May 78 
286 Dec 81 
271 Sep 80 
287 Jan 82 
243. May 78 
297 Nov 82 
296 Oct 82 
287 Jan 82 
280 Jun 81 
300 Feb 83 
292. Jun 82 
232 “Junc77 
265 Mar 80 
230) ‘Apney7 
316 Jun 84 
2529 Pepe ?9 
312. «~Feb 84 
Zon Jan 79 
292 Jun 82 
cow Decei/ 
Zig. Fel§i 
202) ereb</9 
242 Apr 78 
283: - Sep 81 
233 UL TT 
289 Mar 82 
302. Apr 83 
277 ~=—— Mar 81 
255 May 79 
269 Jul 80 
315 May 84 
316 Jun 84 


Salad Dressings; Pickles, Sauces and 
Sales Promotion in the Grocery Trade 
Salt, Mustard and Vinegar 

Sandwich Toasters 

Sanitary Protection 

Sauces and Pickles 

—and Salad Dressings 

Sausages 


Savoury Snacks 

—: Potato Crisps 

Scanning: Progress at the Checkout 
Self-Assembly Furniture (DIY Part 4) 
Shavers: Electric 

Shaving and After Shave Products 
Skin Care Products and Face Creams 
—: Cosmetics (Part 1) 

Snacks: Savoury 

—: Potato Crisps 

Soap: Toilet 


Soft Drinks: Carbonated 


—: Concentrated 

—: Non-Carbonated 

Soft Tissues 

Sound Reproduction Systems (Part 1) 
— (Part 2) 
— (Part 1) Radios 

— (Part 2) Hifi 

— (Part 3) Tape Recorders 

Soup 

Sparkling and Table Wines 


Special Interest and General Magazines 


Speciality Spirits and Liqueurs 
Spices, Pepper and Herbs 


Spirits and Liqueurs 

Spirits: Review of UK Trade 

—: Part 1, Whisky 

—: Part2, Gin, Vodka, Rum 

—: Part 3, Brandy and Liqueurs 
—Whisky 

—Gin, Vodka, Rum 

—Brandy and Dark Rum 
—Liqueurs and Speciality Spirits 
Sports and Games Equipment: 
— (Part 1) 

— (Part 2) 

Sports Clothing and Footwear 
Stationery and Writing Materials 


Stock Cubes 
Stockings: Women’s Hosiery 


Sugar and Chocolate Confectionery 


Issue 


294 
252 
292 
311 
246 
304 
236 
294 
209 
246 
288 
244 
297 
316 
302 
239 
240 
ZS.) 
317 
244 
297 
216 
260 
310 
214 
Fo | 
293 
214 
ald, 
243 
210 
pA hl 
251 
252 
253 
253 
266 
294 
317 
228 
266 
153 
Zoe 
268 
269 
270 
314 
315 
316 
317 


297 
298 
299 
240 
278 
268 
229 
277 
235 
237 
273 


Feb 78 
Jul 84 


Nov 82 


10 


Suits: Men’s and Outerwear 
Sun Preparations 
Swimwear: Women’s 


Table Cutlery 

Table Linen and Towels 
Table Wine 

— and Sparkling Wine 
Tableware: China and Pottery 
—: Glass 

Tape Recorders: 

Audio Products (Part 3) 
Tapes and Records 

Tea 


Technology Review: Progress in 
Scanning at the Checkout 

Television Sets (Part 1) 

_ (Part 2) 

— (Part 1) 

— (Part 2) 

Tents: Camping Equipment 

Tights: Women’s Hosiery 

Tissues: Soft 

Toasters: Pop-up 

—: Sandwich 


Tobacco: Cigarettes and Hand Rolling 


—: Hand Rolling 
—: Pipe 
Toiletries: Men’s 
Toilet Soap 


Toilet Water and Perfume 


Tools: Hand and Power (DIY Part 2) 


Toothbrushes 
Toothpaste 

Towels and Table Linen 
Toys: (Part 1) 

— (Part 2) 
Typewriters 

Tyres 


US Retailing 


Vacuum Cleaners 


269 
286 
Zoe 
266 
296 
297 


253 
242 
212 
250 
286 


316 
216 
Jai 
284 
285 
228 
iT 
243 
310 
alt 
Z1z 
288 
303 
240 
216 
260 
310 
236 
300 
273 
Zt 
273 
286 
219 
220 
27 
235 


255 


209 


Jul 80 
Dec 81 
Nov 76 
Apr 80 
Oct 82 
Nov 82 


Mar 79 
Apr 78 
(Oyat offs: 
Dec 78 
Dec 81 


Jun 84 
Feb 76 
Mar 76 
Oct 81 
Nov 81 


' Feb 77 
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SPECIAL REPORTS 
JULY 1984 


EIU Special Reports provide authoritative analyses of major issues and problems that directl i i i 

ts f ) ; ; ly concern the internationally-oriented 
manager and administrator. Each Special Report is devoted to a single major topic. Thus the analysis is in substantially Sake depth 
than is normally possible within the space constraints of the regular issues of the EIU’s quarterly and monthly publications. 


Defence Papers: The Economist Conference Report 

No 172 published July 1984 

Is Nato on the brink of a breakthrough in conventional warfare? 
Emerging technologies indicate this, yet there is no consensus 
within the alliance as to how it is to come about. The Economist 
hosted a conference on these issues in February 1984, and the 
papers presented by distinguished speakers from both sides of the 
Atlantic are now available as a Special Report. 

Price £45 or US$90 


How to Make Offshore Manufacturing Pay 

No 171 published June 1984 

Considers the options open to firms: the merits of alternative 
locations, key fiscal and cost determinants. Costs in ten major 
industrial countries are compared with those in 25 developing or 
semi-industrial ones. 

Price £100 or US$200 


Containers, Conferences and Competition 

No 170 published May 1984 

Considers the future implications for the industry of the 
underlying instability, the lack of profitability and the increasing 
overcapacity in liner shipping. The factors behind these recent 
developments are identified and the implications for the future 
analysed in this sobering but realistic appraisal of an industry in 
difficulty. 

Price £55 or US$110 


Microtechnology in Banking: An Overview 

No 169 published May 1984 

Draws primarily on the UK banking experience but also takes in 
the broader international scene. Examines the new electronic 
tools available and the extent to which the banks have responded 
to the opportunities they offer. It looks at the mechanics of new 
services and systems and how they may evolve. 

Price £55 or US$110 


OPEC and the World Refining Crisis 

No 168 published May 1984 

In the Gulf and elsewhere, oil producing countries have been 
moving downstream, and investing in large, modern, versatile 
refineries. Their impact upon the economics of refining in various 
parts of the world is analysed in this Report. Essential reading for 
those who need to understand the causes and consequences of 
the world refining crisis, and Opec’s role in it. 

Price £250 or US$500 


Art as Investment 1984 

No 167 published April 1984 

Is art as good an investment as shares? This report compares the 
performance of thirteen art categories with the increases in the 
Dow Jones and Financial Times indices, with earnings taken into 
account, between 1959 and 1983. 

Price £45 or US$90 


Republic of Ireland: Economic Prospects 1984-88 
No 166 published April 1984 

“Looks at the government's efforts to restore this once dynamic 
economy and the consequences of its actions. In particular, 
examines the prospects for export growth, the likely direct 
benefits to the economy of varying oil flows and the prospects of 
the Republic remaining competitive as an investment location. 
Price £85 or US$170 


Creating New Jobs in Europe: How local initiatives work 

No 165 published April 1984 

Argues that governments have not done enough and that local 
resources could be used much more than they are to create jobs 
ina cost effective way. Above all it points to the need for 
constructive co-operation between public and private sectors. 
Price £30 or US$60 


Management Buy-Outs 1984 

No 164 published March 1984 

These have become an almost institutionalised part of the UK 
economic scene. This report, a revised and updated version of 
one published in 1982, is a uide to the various aspects- 
commercial, financial, legal, taxation, etc. It includes a survey of 
institutions willing to finance buy-outs. 

Price £35 or US$70 


Putting Video to Work: A New Medium: A New Industry 

No 163 published March 1984 

With the user strongly in mind this report explains in detail what 
can be done with video in the work place, in corporate 
communications, training, marketing and education; what is 
now, or soon will be, technically possible; the services available; 
the programs to buy; the hardware range. 

Price £75 or US$150 

hire nee ee ee 
Financial Modelling with a Microcomputer: 

Software Choice and Hardware Selection 

No 162 published April 1984 

Sets out criteria to be considered when selecting hardware and 
software for financial modelling exercises, outlines various 
modelling routines and gives worked examples of different types 
of model. This is a companion volume to, and intended to be 
read in conjunction with: 


Financial Modelling with Computers: A Guide for Management 
No 120 published Apri! 1982 

This provides a guide to corporate financial modelling techniques 
for non specialist management. It deals with four main types of 
model — simulation, optimising, forecasting and probabilistic. 
Price No 162 £45 or US$90 Price No 120 £40 or US$80 

The two together £65 or US$130 


Thailand: Prospects and Policies 

No 161 published February 1984 

Evaluates the prospects for this fundamentally stable, sou nd and 
fast growing economy over the next five years against a realistic 
assessment of the political background and earlier economic 
performance. 

Price £65 or US$130 
—————————————— 
The Japanese Car Industry: 

Where now in the 1980s? 

No 160 published January 1984 

The Japanese motor industry is at a crossroads; which way will it 
go? This report examines current and future issues which are 
expected to be instrumental in shaping the structure and 
development of the industry up to 1990. (Commercial vehicles 
are not covered.) 

Price £60 or US$120 


pe 
The Common Agricultural Policy: The Direction of Change 

No 159 published January 1984 

Provides background and analysis to the reform proposals. 

Looks at the interest groups involved and at two areas of 

concern to third country suppliers — oils and fats and cereal 
substitutes. Concludes by assessing the outlook following the 
December 1983 European Summit meeting. 

Price £95 or US$190 


Egypt in the 1980s: The Challenge 

No 158 published December 1983 

Presents a detailed, reasoned and systematic critique of the 
current development plan and of the country’s economic 
prospects. Detailed analyses examine the past peas and 
future potential of each of the main sectors of the economy. 
Price £75 or US$150 


World Natural Gas Outlook: What role for OPEC? 

No 157 published December 1983 

Examines the prospects for the development of OPEC natural gas 
in the context of forecast trends in international demand and 
supply. It contends that pessimism over gas exporters longer term 
prospects has been overdone and that OPEC’s potential leverage 
as an exporter has generally been underestimated. 

Price £120 or US$240 


Hong Kong: Economic Prospects to 1987 

No 156 published November 1983 

This report, based on the most likely scenarios, presents a 
reasoned, detailed and quantified assessment of the territory's 
economic prospects. 

Price £85 or US$170 


The Car and the Future in Western Europe: The Application of 
High Technology for the Cars of Tomorrow 

No 155 published November 1983 ; 
Examines current work on car design and specification being 
carried out in Western Europe and assesses the likelihood of 
developments in body shapes, electronics and materials being 
applied to future generations of models. 

Price £75 or US$150 


The Prospects for East-West Trade: Policies, Indebtedness, 
Exports 

No 154 published November 1983 

The dust of crisis has now begun to settle over East-West trade, 
and the time is ripe for this assessment of the prospects to 1990. 
The report concludes that there will be a shift back to imports 
from the West and important changes of emphasis. 

Price £55 or US$110 


Copyright and Related Rights: Principles, Problems and Trends 
No 153 published October 1983 

Explains the principles and basis of copyright in terms intelligible 
to the layman. It examines the influence of international 
agreements and outlines the differences between various national 
copyright systems. 

Price £55 or US$110 


World Textile Trade and Production 

No 152 published November 1983 

The rapid growth rate of the textile and clothing industry over the 

last three decades is slowing and is likely to slow further in the 
eriod to 1990. This new report looks at the pattern which is 

likely to emerge over the next twenty years and gives detailed 

analysis of production and consumption trends. 

Price £60 or US$120 

ee RO Ee a DM tid Pel ee 

Cable Television in Western Europe: 

A Licence to Print Money? 

No 150 published September 1983 

Provides a guide through the maze of economic, political, social 

and international factors which any participant in the 

development of cable TV should consider. Analyses the current 

position, future outlook and possible developments to 1992 in 13 

countries. ’ 

Price £75 or US$150 

ee See ee ae oe eS ee Se Oe 

The USA and The UK on Holiday: 

Patterns, Determinants, Trends and Implications 

No 148 published July 1983 

Identifies and examines factors influencing holiday travel and 

appraises the future scale, structure and characteristics of 

demand. Looking forward to the 1990s, the report suggests that 

the increase in holiday activity will outstrip rates of economic 

growth (barring major political upheaval). 

Price £75 or US$150 

a ee eee 

West Germany: A Structural Forecast to 1990 : 

No 147 published June 1983 

Analyses the performance of the economy in depth to highlight 

the structural strengths and weaknesses which will set the 

parameters of economic performance during the remainder of 

the 1980s. The Report argues that West Germany will 

underperform its OECD partners in terms of real growth. 

Price £75 or US$150 

= SS ee eee tohae cee SY 

Agriculture in the Arabian Peninsula 

No 145 published May 1983 

This Special Report examines the very varied patterns of 

agriculture in the different countries of the peninsula, assesses 

likely developments and the scope to reduce import 

elie ae It makes recommendations about structural and 

policy changes needed to realise the potential. 

Price £120 or US$240 
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World Production of Synthetic Fuels: A Realistic Assessment 
No 143 published April 1983 

The fall in oil prices puts a number of expensive synthetic fuel 
projects at risk. This report examines the economics of a large 
and representative selection of such projects and assesses the 
ability to survive under alternative price assumptions. Provides a 
comprehensive view of the changing possibilities and pitfalls for 
investors. 

Price £120 or US$240 


Japanese Overseas Investment: The New Challenge 

No 142 published April 1983 

Recent Japanese investment reflects concern over protectionist 
measures. This report looks at the pattern of investment and its 
likely role in developed and developing countries. 

Price £45 or US$90 


Raw Material Prices After the Recession 

No 141 published April 1983 

Seeks to establish the relationship between GDP growth in the 
OECD countries and global demand for a wide range of raw 
materials. The report forecasts the trend in real prices of 25 
materials on alternative OECD growth assumptions. 

Price £60 or US$120 

a ee ees LNAI eee ee 
Opec & The World Oil Outlook: Rebound of the Exporters? 

No 140 published March 1983 

Opec is a marginal energy supplier to the world. This puts it in a 
weak position when demand falls — as now — but ina strong 
one when it revives. This situation and its important implications 
for oil prices in the next seven years, are examined in this report. 
Price £75 or US$150 
ae ng Be ey Se ol od 
Towards the Pacific Century: 

Economic Developments in the Pacific Basin 

No 137 published February 1983 

Presents an overall view of the nature and scope of the drive 
towards the ultimate objective of forming a Pacific community. 
Examines the conditions and prospects in respect of trade, 
investment and economic policy. 

Price £50 or US$100 
Eee eee ee 
Tax Havens and their Uses 

No 105 with update to March 1983 

As taxes eat their way into corporate profits and disposable 
personal income, tax havens offer an Opportunity of avoiding 
some or all of the burden. This report shows what individual 
havens offer to both companies and individuals. 

Price £30 or US$60 
ge ee ee, 
EIU WORLD OUTLOOKS ANNUAL PUBLICATIONS 


EIU World Outlook 

Published March 1984 

Makes forecasts of economic trends and prospects for 160 
countries in 1984 set against the background of the world energy 
and payments situation. It is based on the forward looking 
sections of the EIU’s Quarterly Economic Reviews updated in the 
light of developments to mid January 1984. ~ 

Price £45 or US$90 


EIU World Commodity Outlooks 


Industrial Raw Materials 

Food, Feedstuffs and Beverages 

Published December 1983 

These two surveys examine the progress in the year ahead for 20 
industrial raw materials or 19 commodities. Individual reports 
accompanied by background statistical data assess likely trends in 
supply, demand and prices. An introductory section examines 
the changing world context in which commodities will be traded. 
Price £45 or US$90 each. £80 or US$160 for both 
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The Economist Intelligence Unit (Europe) SA 
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The Economist Intelligence Unit 
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Intelligence Unit Ltd 

10 Rockefeller Plaza, 12th Floor 
New York NY 10020 USA 
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Telex 148393 


Representatives and research correspondents 
are located throughout the world. 


Quarterly 
Economic Reviews Service 


Every quarter, 83 separate Reviews together cover 160 countries, providing a 
concise and cost-effective service of business-oriented analysis of the latest 
economic indicators. In a fast changing international environment a 
subscription to the quarterly Economic Reviews Service is one sure way of 
always knowing where the growth is, and where changes are going to come. 
An Annual Supplement to each Review forms part of the service. 


Quarterly Energy Reviews 

Eight separate Reviews cover: Western Europe; USSR & Eastern Europe; 
Middle East; Africa; Far East & Australasia; North America; Latin America & 
the Caribbean; The World. The Regional Reviews monitor the energy 
economics of the countries within each region. The World Review monitors. 
significant global trends and assesses their likely consequences. An Annual 
Supplement to each Review forms part of the service. 


European Trends quartery: 


Briefs subscribers about new EEC legislation and allied developments; 
interprets the evolving situation. With Annual Supplement. 


Multinational Business guartery: 


A guide to multinational corporate enterprise. Each issue contains reports 
ranging from analysis of economic and political conditions to aspects of 
government policies specifically relevant to multinational corporations. 


International Tourism Quarterly 


Authoritative analysis and evaluation of market and industry trends for 
operators, carriers, hotels and official tourism organisations. 


Paper & Packaging Bulletin quarteny: 


Provides detailed research information and forecasts for major paper and 
packaging markets and end uses, with emphasis on the EEC and the UK. 


Rubber Trends quarterly: 


Emphasises the study of long-term developments, analyses the outlook forthe 
main consuming countries and reports on trends in rubber-using industries. 


Motor Business quarter: 


A research publication providing an analysis of trends in and forecasts of 
international automotive industries and markets. 


Retail Business montny: 


Provides detailed profiles of consumer goods markets in the United Kingdom . 
and analyses developments in specific types of retail outlet. 


Marketing in Europe montny: 


Similar to Retail Business, but covers markets in continental Western Europe. 


World Outlooks ery 


EIU World Outlook, provides forecasts of trends in the economies of over 160 | 
countries, and two are concerned with trends in commodities — one covers 
Industrial Raw Materials and the other Food, Feedstuffs & Beverages. 


Special Reports 


Each is devoted to.a single major topic and provides in-depth analyses of major 
issues and problems. 


International Economic Appraisal Servi 
Provides a continuously updated collection of important macroeconomic 

statistics, covering 84 countries, forming a framework for analysing credit risk 
and economic performance. 
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